N

HERSHEY |CAUSE
RESULTS
First 5 LA:
A Multi-lingual integrated campaign
A 5 new partnerships
A 20 million impressions
Childrens Hospital Los Angeles:
A Comprehensive Holiday Campaign

A 4 new Holiday partners
A 2 new multi-year partnerships

FIRST 5

Champions Far Our { ChildrensHospitalLosAngeles
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Case Study

Hershey|Cause

GOAL:

Hershey|Cause is groundbreaking integrated communications agency with
three decades of experience. | S NE K S & pliénts wede ®@kiag to build
corporate partnerships to raise awareness and funds for their non-profit
organizations. Hershey|Cause looked to Caliber to help accomplish this goal.

THE IDEA:

Become an extension of the Hershey|Cause team as it relates to both clients.
As an extension, build strategic partnership platforms for two Hershey|Cause
clients ¢ First 5 LA and Childrens Hospital Los Angeles.

First 5 LA: Create public awareness campaign through community
partnerships.

Childrens Hospital Los Angeles: Develop corporate partnerships within LA
Community.

Each platform concept will focus within the Southern California market,
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integrate both departments.
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