RESULTS

-950,000 at-work visitors visited the site, a
98% increase over the previous week

-Became the No. 2 fastest-growing site,

with 1.07 million unique at-home visitors,
a 105% increase over the previous week.

- Successful SKU sell-in

- Energized sales team
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- Significant nationwide

press coverage

Case Study
Post-1t Super Sticky & City of Hope
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campaign was awarded the 2004 Silver Halo Award.

GOAL:

3M was looking to launch a new SKU within their Post-It brand, and
wanted to do so through their commitment to City of Hope.

THE IDEA:
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notes is donated to City of Hope for breast cancer research.

igde from 75,000 Post-it® Notes
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Awareness Month, October 2004.
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their web site to show they are "sticking up™ for breast cancer will also go
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--Jack Truong, vice president, 3M Office Supplies Division
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