
Case Study
Post-It Super Sticky & City of Hope

3M Post-Lǘ {ǳǇŜǊ {ǘƛŎƪȅ bƻǘŜǎΩ ά{ǘƛŎƪ ¦Ǉ ŦƻǊ .ǊŜŀǎǘ /ŀƴŎŜǊέ 
campaign was awarded the 2004 Silver Halo Award.  

ϦwŜǎǇƻƴǎŜ ǘƻ ǘƘŜ ²ƻǊƭŘΩǎ [ŀǊƎŜǎǘ tƛƴƪ wƛōōƻƴ ǿŀǎ ǘǊŜƳŜƴŘƻǳǎΣϦ
-- Jack Truong, vice president, 3M Office Supplies Division.

GOAL:

3M was looking to launch a new SKU within their Post-It brand, and 
wanted to do so through their commitment to City of Hope.

THE IDEA:

ω нлϹ ŦǊƻƳ ŜŀŎƘ ƛƴŘƛǾƛŘǳŀƭ ǇŀŎƪ ƻŦ ƴƻǘŜǎ ŀƴŘ рлϹ ŦǊƻƳ ŜŀŎƘ о-pack of 
notes is donated to City of Hope for breast cancer research.

ω оa ŎƻƴǎǘǊǳŎǘŜŘ ŀ тл-foot pink ribbon made from 75,000 Post-it® Notes 
ƛƴ bŜǿ ¸ƻǊƪΩǎ ¢ƛƳŜǎ {ǉǳŀǊŜ ŘǳǊƛƴƎ ǘƘŜ ŦƛǊǎǘ ǿŜŜƪ ƻŦ .ǊŜŀǎǘ /ŀƴŎŜǊ 
Awareness Month, October 2004.

ω hƴŜ ŘƻƭƭŀǊ ŦƻǊ ŜŀŎƘ ƻŦ ǘƘŜ ŦƛǊǎǘ трΣллл ǇŜƻǇƭŜ ǿƘƻ ǊŜƎƛǎǘŜǊŜŘ ǘƘǊƻǳƎƘ 
their web site to show they are "sticking up" for breast cancer will also go 
ǘƻǿŀǊŘǎ /ƛǘȅ ƻŦ IƻǇŜΩǎ ōǊŜŀǎǘ ŎŀƴŎŜǊ ǊŜǎŜŀǊŎƘΦ

RESULTS

-950,000 at-work visitors visited the site, a 
98% increase over the previous week

-Became the No. 2 fastest-growing site, 
with 1.07 million unique at-home visitors, 
a 105% increase over the  previous week.

- Successful SKU sell-in

- Energized sales team

- Significant nationwide 
press coverage


